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Chairman’s Message

Against the backdrop of deepening global consensus on sustainable
development and the shift toward new growth drivers, the printing
and packaging industry is facing the imperative of fostering new
quality productive forces. This brings both historic opportunities for
industrial upgrading and multifaceted challenges during the
transition process. As an industry leader, YUTO has deeply aligned
itself with national development strategies, using green innovation
as a driving force to advance the R&D, and application of green,
low-carbon, innovative design and functional new materials. The
Company continues to upgrade its packaging solutions while
promoting intelligent manufacturing and sustainable practices in
tandem, striving to achieve a win-win outcome of commercial value
and social benefit.

YUTO'’s pragmatic actions in sustainability management have
yielded remarkable results and earned widespread recognition. In
2024, we scored Management Level (Level B) for Climate Change,
Water Security, and Forests in CDP’s globally authoritative question-
naires. YUTO also participated in the S&P Global Corporate
Sustainability Assessment (CSA) 2024 and was selected for inclusion
in the S&P Global Sustainability Yearbook (China Edition) 2025, as
the only company from China’s container and packaging industry to
be featured. In China’s ESG rating, we also achieved a “AAA” rating
from the CNI ESG Index, an “AA’ rating from Wind ESG, and an ‘A’
rating from Huazheng ESG, ranking first in all corresponding
sub-industry categories across the three rating systems.

We are committed to green development, driving quality
transformation through intelligent transformation. Amid the
broader green transition, we continue to strengthen and promote
our “YUTOECO” brand, actively exploring cutting-edge technologies
in eco-friendly packaging, optimizing the design and production of
sustainable products, and focusing on innovative green materials to
deliver reliable eco-friendly solutions and excellent services. These
efforts support the green transition and upgrading of the packaging
industry. We have developed a comprehensive green operation
system centered on the concept of a circular economy, spanning the
entire lifecycle of packaging—from raw material procurement and
production to logistics. This approach aims to reduce energy
consumption and carbon emissions while improving resource
efficiency.

YUTO actively fulfills its responsibilities on carbon reduction, with
the ambitious goal of achieving carbon neutrality by 2040. Annual
emission reduction targets are set and pursued through various
energy-saving measures, including the procurement of electric
power energy and the construction and promotion of photovoltaic
power stations. In 2024, we further enhanced our capacity to
generate clean energy in-house, bringing the number of operational
photovoltaic power stations to 16. We also continue to advance our
digital and intelligent transformation, reshaping the future of
manufacturing. Smart factory construction has rapidly expanded
across major regions in China. Internationally, our first overseas
smart factory—Vietnam Smart Factory—has commenced operation.
As of now, YUTO has built and put into operation a total of 10 smart
factories.

We grow together with our partners to achieve mutual success.
YUTO has established a dual-cycle sustainability system that fosters
internal consensus while promoting responsible sourcing in
collaboration with our suppliers. By the end of 2024, the proportion
of suppliers that had signed ESG assessment requirements with us
rose from over 70% last year to 80%. Moving forward, we will
continue to advocate sustainability principles with our supplier
partners and work together to advance collaborative industry
governance.

We are continuously optimizing our talent development system and

reinforcing our talent pipeline. A fair and transparent career develop-
ment path has been built to help every employee find their own
direction and realize their professional aspirations. We prioritize the
well-being and career growth of our employees, supporting them
through a comprehensive benefits system and vibrant cultural
activities, so that every member of YUTO can enjoy a healthy,
fulfilling, and vibrant life beyond their efforts at work. We are
committed to creating an inclusive, equitable, safe, and healthy
workplace environment, striving to become a model of diversity and
inclusion in the industry. In recent years, we have maintained a 100%
employee training participation rate. Internationally, we have recruited
4,724 local employees across nine countries. We firmly believe that a
diverse and inclusive culture is the foundation where breakthrough
innovation takes root and thrives.

"YUTO Together," using acts of kindness to spread love and
responsibility. The Company adheres to compliance standards,
strengthens its risk control system, and fosters a culture of fairness,
integrity, and ethical business conduct. Integrity and ethical business
conduct are embedded in the Company’s DNA, laying a solid
foundation for its sustainable development. YUTO is also a socially
responsible company with a human touch, actively fulfilling its social
responsibilities, and advancing green public welfare projects to
encourage the general public to protect the environment and
embrace a low-carbon lifestyle. The Company is dedicated to
promoting education, healthcare, and social development, supporting
aspiring students, rural revitalization, and making donations to
healthcare. By the end of 2024, the total donations had exceeded 52
million CNY.

In 2025, YUTO embraces change and innovation with a vision for
the future. As it moves forward, the Company will uphold its
sustainable development vision of “focusing on technological
innovation, advancing intelligent manufacturing, improving resource
efficiency, creating outstanding eco-friendly products, and practicing
low-carbon operations”. To address global political and economic
uncertainties, the Company will continue to enhance its expertise,
create continuous innovation, and maintain stability while seeking
progress.

We will leverage YUTO's core strengths to fully showcase the green
value of eco-friendly raw materials and products, gaining the
understanding and trust of more clients and consumers in our green
and intelligent manufacturing path. We will unite the forces across the
entire industry chain, working with relevant stakeholders to Jointly
Build an ESG Ecosystem ", so as to tackle new challenges, seize new
opportunities, and lead the company’s sustainable transformation
and value creation with the ESG concept. We will also partner with
more suppliers to establish a shared sustainable development value
system and create a collaborative carbon footprint management
mechanism, achieving deep emission reductions across the entire
supply chain—from raw materials to end products.

At present, while the world is facing a turbulent and complex
situation, many sectors of society are filled with doubts about the
prospects of sustainable development. However, as time goes by,
green development has emerged as an irreversible trend, and our
commitment to green development remains unchanged. The future is
already here. Let us work together to forge a new partnership of
win-win cooperation and create a shared community for mankind!

Q%
Chairman of the Board and President of YUTO

April 2025
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About YUTO

Our Profile

Founded in 1996, YUTO has established multiple business segments spanning cultural and creative industries, new materials, intelligent
equipment, and advanced manufacturing. The Company was listed on the Shenzhen Stock Exchange in 2016 (stock code: 002831). As an
industry-leading and internationally recognized provider of premium packaging solutions, YUTO is committed to delivering one-stop
packaging solutions and sustainable intelligent manufacturing services to its clients.

Corporate Culture

( Integrity ) ( Sturdiness )

( Progressiveness ) ( Pragmatism >

Soul

.. Focusing on Printing and Packaging Market, YUTO Creates Perpetual Value
Mission
for Clients by Providing Cutting Edge Products and Services.

i YUTO is Committed to Becoming an International Well-Known Printing and
Vision Packaging Enterprise, Trusted by Clients, Dedicated by Employees and
© Esteemed by Society.

Core ( Client Orientation ) ( Value Employee Dedication )
Values ( Innovative Creation > ( Win-Win Cooperation
YuTo C Honesty ) Pragmatism
Business
Philosophy (___ Efficiency ) (___ Innovation
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Our Business

YUTO closely follows the global shift in industrial production and remains committed to international development. We have continually
optimized and expanded our global footprint, now operating over 100 subsidiaries and establishing production bases and service
centers in key cities across China, as well as in Vietnam, India, Indonesia, Thailand, Malaysia, the Philippines, Mexico, the United States,
and Australia, among other countries—providing clients with accessible services worldwide.

While our dedicated project teams serve clients in consumer electronics, wine and spirits, personal care, food, healthcare, and tobacco
industries, YUTO also emphasizes business diversification. We have developed product lines such as pet products, electronics compo-

nents, and new materials, along with customized services including eco-friendly plastic substitution, premedia, retail display materials,

cultural and creative products, injection molding, and photolithography. These offerings support numerous Fortune 500 companies and
renowned domestic and international brands. In 2024, the Company recorded a revenue of approximately 17.157 billion CNY.

N
I+
100 *+ 17.157 bitiion cNY

Global subsidiaries In 2024, YUTO recorded a revenue of about

YUTO has always regarded “independent innovation and sustained technological leadership” as a core strategy. Through the establish-
ment of specialized R&D departments and the continuous recruitment and development of high-level talent, we have invested heavily in
foundational materials and process innovation. To date, we have secured over 1,000 industry-leading technologies and proprietary
intellectual property rights, providing abundant creativity and strong technical support for our sustained growth.

YUTO has consistently pursued energy efficiency and green, low-carbon development on a strategic level. At YUTO, we have contributed
to environmental protection through practices such as eco-friendly packaging, eco-friendly new materials, renewable energy, and
treatment of three types of waste (industrial wastewater, waste gas, and solid waste). As an advocate of green printing, YUTO embraces
global policies and calls for the ban/restriction of plastic usage. We have made comprehensive business arrangements for plant fiber
products and paddleboards. This has allowed us to create a wide array of plastic-free packaging solutions for leading brands in China
and beyond, speeding up the development of eco-friendly new materials.

Moving forward, YUTO will promote the rapid adoption of Industry 4.0-based intelligent manufacturing factories across its production
hubs worldwide. By leveraging our research achievements in cultural and creative products, new materials, intelligent equipment, and
advanced manufacturing, we will make every effort to establish YUTO as an industry leader and an innovative technology company with
a global reputation.




Honors and Awards

CDP S &P Global

Selected for inclusion in the S&P Global Sustainability Yearbook (China Edition)

Climate Change, Water Security,
2025, as the only company from China’s container and packaging industry to be

and Forests Rated Management Level (Level B) R
featured, based on the 2024 corporate sustainability assessment results

Wind ESG CNIESG
AA Rating AAA Rating
Ranked 1st in Containers and Packaging Industry Ranked 1st in Secondary Industry (Basic Materials)
Huazheng ESG China Sustainability Tribune
ARating 2024 Golden Key
Ranked 1st in Tertiary Industry (Containers and Packaging) Outstanding SDG Contribution Solution
Keyin Media, “Printing Manager” Magazine Harvard Business Review, HKUST Business School, etc.
Top 100 Printing and Packaging Enterprises in China 2024, China’s Excellent Management Company
Ranked No.1 for Consecutive Years Gold Award Winner
All-China Federation of Industry and Commerce Guangdong Federation of Industry and Commerce
Top 500 Private Manufacturing Enterprises in China Top 100 Private Enterprises
(Ranked for Six Consecutive Years) in Guangdong 2024
Guangdong Federation of Industry and Commerce Shenzhen Municipal Bureau of Human Resources and Social Security
Top 100 Private Manufacturing Enterprises Top 10 Demonstration Carriers
in Guangdong 2024 for Lifelong Vocational Skills Training
AlA (sponsor), HRflag (co-organizer) China (Shenzhen) International Pet Products Exhibition
2024 Asia’s Best Workplace (Chinese Mainland) “Mao Wude” Eco-friendly Pet Brand: “Brand of the Year”
Healthiest Employer Award “Best Eco-Friendly & Sustainable Innovation Brand of the Year”

WCDp  SePGioba
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Organizational Affiliation
S T e

1 China Packaging Federation

2 Design Committee of China Packaging Federation

3 Electronics Industry Packaging Technology Committee of China Packaging Federation

4 Packaging and Printing Committee of China Standardization Collaborative Innovation Platform

5 Paper-based Green Packaging Materials and Products Professional Committee of China Technical Association of Paper Industry

6 China Intellectual Property Society

7 China Association for Public Companies

8 National Technical Committee on Packaging Standardization

9 National Technical Committee on Printing

10 National Technical Committee on Printing Machinery of Standardization Administration of China

1 Packaging and Environment Sub-Technical Committee of the National Technical Committee on Packaging Standardization

12 Package Printing Sub-Technical Committee of the National Technical Committee on Printing

13 Screen Printing Sub-Technical Committee of the National Technical Committee on Printing

14 Group Standard Committee of China Paper and Pulp Industry Chamber of Commerce

5 Paper Pro_du<_:ts SubfTe_chnic_aI Comm_ittee of the National Technical Committee on Food Contact Materials and Articles of
Standardization Administration of China

16 Guangdong Packing Technology Association

17 Guangdong Provincial Technical Committee on Printing Standardization

18 Guangdong Printing Association

19 Guangdong Industrial Design Association

20 Shenzhen Printing Industry Association

21 Shenzhen Packaging Industry Association

22 Shenzhen Standardization Association

23 Shenzhen Industrial Design Profession Association

24 Shenzhen Patent Association

25 Shenzhen Listed Companies Association

26 Shenzhen Quality City Promotion Association

27 China Emissions Exchange

28 Top 100 Enterprises of Five Key Categories in Bao'an District Association

29 Listed Companies Association of Bao'an District, Shenzhen

30 Xiangmi Lake Women Directors Initiative Alliance

31 AIPIA Active and Intelligent Packaging Industry Association

32 SUSTAINABLE PACKAGING COALITION

33 World Green Design Organization (WGDO)
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Global Talent Collaboration

Building an International Brand through Cultural Diversity

In the global business landscape, the printing and packaging industry is facing dual challenges: responding to a material revolution
driven by climate goals while meeting the diverse needs of clients worldwide. In step with the times, YUTO transforms geographic
diversity into the ability to decode client needs, injecting sustainable momentum into industry innovation and business agility through a
“cross-cultural intelligence matrix” and a “multi-time-zone innovation engine.”

Our Global Presence

As a global leader in premium paper packaging, YUTO has steadily advanced its globalization strategy over nearly three decades of deep
industry expertise and rapid growth. We have established over 40 production bases across China, Vietnam, India, Indonesia, Thailand,
and Malaysia, among other countries. Meanwhile, we have actively expanded our global service network, setting up four major service
centers in countries and regions including the United States and Australia to better serve our global clients with fast, timely, and efficient
support. In 2024, we further accelerated our global expansion, with new factories launched in the Philippines and Mexico, strengthening
our competitive edge amid a pivotal phase of industry consolidation.

Pioneering transformation within the industry, YUTO has led the way in implementing and refining comprehensive packaging solutions.
Our services range from integrated intelligent manufacturing and supply strategies, to creative design and innovation pathways, and
multi-region operations and service networks. Our integrated product lines work in synergy with our globally distributed delivery bases,
allowing us to fully leverage the advantages of globalized manufacturing. This has significantly shortened our production and logistics
timelines, reduced procurement costs for clients, and enabled agile, large-scale delivery. In doing so, we can not only meet clients’ needs
for integrated packaging solutions but also enhance our differentiation and product value. Additionally, our global presence makes it
possible for us to respond flexibly to the increasingly complex geopolitical landscape, ensuring uninterrupted service to our clients and
laying a solid foundation for YUTO's continued stable and sustainable growth.

? Our Global Footprint

Thailand ﬂ Vietnam :ﬂ
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5 Our Business and Products

Creative Design

Logistics Distribution

Warehouse Management

Intelligent Manufacturing

Structural Design

Color Management

Our Talent Coordination Philosophy

Building a young, professional, international, and YUTO-oriented
team of talented people is a key driver of our global strategy,
empowering us to strengthen brand influence and core
competitiveness. Through a localized, inclusive, and empowering
talent ecosystem, we aim to unlock the multiplier effect of
collaborative innovation and accelerate business agility—trans-
forming our client needs into rapid execution and elevating
responsiveness into market-shaping capability. This enables us
to lead demand foresight, incubate future needs, and give back
to the industry through technological advancement.

Our integrated packaging solutions design team consists of over
100 outstanding designers with extensive cross-industry and
cross-sector experience. With team members based in China,
the United States, Vietnam, and other countries and regions, we
are well-positioned to respond quickly and adapt to diverse
client needs. We also implement a regional and project-based
business strategy, forming dedicated teams for both major and
emerging business units with clearly defined roles and strategic
goals. Moreover, we optimize resource allocation and operational
processes across regions and projects, while enhancing their
capabilities.

Guided by an approach of being “specialized and sophisticated”,
we have developed industry-leading product lines across six
core sectors: consumer electronics, wine & spirits, personal care,
food, healthcare, and tobacco. In segmented markets, we adopt
a project-based model to concentrate our efforts and support
the execution of regional strategies. Driven by “intelligent
transformation,” we have also completed the construction of

benchmark smart factories across key regions and are actively
expanding smart factory operations overseas, leveraging
digitalization and intelligent manufacturing to enhance global
production and supply chain coordination.

Global Expansion

Global Talent
Coordination

Talent Coordination Philosophy
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Our Talent Coordination Pathway

We strongly advocate for and foster an equal and inclusive work environment, where employees of diverse backgrounds, cultures,
experiences, and skill sets are regarded as our most valuable assets. We are committed to creating opportunities for every employee to
thrive, empowering them to contribute, grow, and realize their personal values—while marching towards a brighter future with us.

® Employees by nationality Number
a a
Local employees Overseas China (including Hong Kong, Macao and Taiwan) 17,278
overseas management team?
93%+ 9 people Indonesia 1
India 93
Thailand 128
Malaysia 173
Vietnam 4,159
Other overseas regions 132

(the Philippines, Myanmar, the United States of America, Mexico, etc.)

? Upholding Equal Opportunities to Empower Talent Development in Their Careers

In the talent recruitment process, we consistently adhere to the principles of "fairness, openness, and justice," establishing clear and
standardized hiring procedures. We are committed to ensuring that no discrimination or differential treatment occurs at any stage of
employment, including hiring, compensation, promotion, and resignation, based on gender, age, race, marital status, religious beliefs, or
other factors. We provide an equally competitive platform for all applicants. We advocate workplace inclusivity, actively hiring people
with disabilities to promote equal employment opportunities for disabled groups. In response to the national call, we also recruit
veterans, offering them a broad stage to leverage their strengths. In 2024, we employed a total of 113 employees with disabilities.

We continue to uphold the concept of "being deeply rooted in local communities, and giving back to society,” and actively seek local
talent. In 2024, we widely recruited local talent in our global operations, including in Thailand, Vietnam, Mexico, and India, through
campus recruitment, university-industry cooperation, and social recruitment, providing employment and career development opportuni-
ties for local talented people.

Promoting Knowledge through Action, Seeking Knowledge through Action

- Delegation from Hanoi University of Industry Visits Yuhua Vietnam

In 2024, Yuhua Vietnam, in collaboration with Hanoi University of While providing local employment opportunities, we are
Industry, organized multiple university-business partnership activities, actively promoting the enhancement of local talent skills.
including company visits and employment seminars. These activities The Company has established clear pathways for talent
aimed to provide local talent with further employment guidance and development and building leadership pipelines. Measures
opportunities, fostering the integration of industry, academia, and such as knowledge and skills training, one-on-one
research. During the events, Yuhua Vietnam introduced the company's mentorship, and employee capability assessments have
development history, project achievements, industry background, and been implemented for local employees. By concentrating
strategic plans, helping outstanding students gain a comprehensive resources, we aim to fully improve the management,
understanding of the company and the industry’s current develop- technical, and other abilities of local employees, empow-
ment. Additionally, we actively provided internship opportunities to ering them to grow. By the end of 2024, the proportion of
assess the students' employment intentions and offered job opportu- local management in India YUTO reached 85.5%; and in
nities for those who wished to stay, empowering local youth to grow. Indonesia YUTO, it reached 57.1%.

Delegation of Hanoi University of Industry visits Yuhua Vietnam Skill training for local employees at Indonesia YUTO

3 Overseas management team refers to managers at director level and above



Keep Learning and Growing in Career:

Yuhua Vietnam Launches Language Skills Enhancement Training for Local Employees

In 2024, Yuhua Vietnam conducted Chinese language training programs for local employees,
combining foundational pronunciation, daily conversation practice, and training assignments to
help enhance their Chinese language proficiency and address real challenges encountered in
the workplace. Looking ahead, the company plans to offer additional language courses such as
English, equipping local employees with cross-cultural communication strategies and skills.
These efforts aim to ensure equal career development opportunities and foster shared growth
and success.

Chinese Language Training
Completion Ceremony

.

¢ Empowering Women and Advancing Gender Balance in the Workplace

YUTO is committed to fostering an inclusive work environment and promoting gender balance, ensuring that women are supported,
valued, and respected. We actively encourage a gender-diverse workforce and strive to increase female representation in management,
aiming to build a gender-balanced leadership team. As part of this commitment, YUTO has joined the Xiangmi Lake Women Directors
Initiative, pledging to raise the proportion of women on the board and in executive roles—an important step toward innovative gover-
nance and advancing gender equality and women'’s empowerment.

We have also established a Women'’s Federation and a Women’s Committee within the Labor Union to provide dedicated support and
protection for female employees. As of December 31, 2024, women made up 38.42% of our total workforce, including 40.2% of employ-
ees in overseas operations. Notably, women held 46.92% of managerial roles in revenue-generating functions such as sales, reflecting
our continued efforts to strengthen female representation and influence in key positions. Looking ahead, we will continue to improve
our gender balance strategies, and provide more career development opportunities for women so as to promote greater diversity and
equity in the workplace.

YUTO is also dedicated to creating a supportive work environment for our female employees through multiple channels. Lactation rooms
have been set up in several operating locations, offering private, safe, and hygienic spaces for our breastfeeding employees. Additionally,
we organize celebrations for International Women'’s Day and other occasions in collaboration with the Women's Federation, Labor Union,
and Party Branch—delivering warm wishes and meaningful recognition to our female colleagues.

Inspiring Women to Pursue Goals:

YUTO Celebrates International Women’s Day

In 2024, to mark the 114th International Women'’s Day, YUTO held a series of themed events across its global locations to celebrate
and support its female employees. Activities included the distribution of holiday gifts and floral arrangement workshops, reflecting
the Company’s ongoing care and appreciation for women in the workplace. We also organized Women'’s Day-themed talks
featuring inspirational stories and skills development sessions, encouraging female employees to leverage their strengths, embrace
their talents, and continue unlocking their full potential.

Women's Day Floral Arrangement Workshop

¢ Fostering Cultural Inclusion for Harmonious Development

YUTO respects the cultures and customs of all regions and ethnic groups around
the world. At our overseas subsidiaries, we adopt bilingual versions of manage-
ment documents and cultural messaging to promote effective communication and

Valores Fundamentales

cultural understanding. Additionally, we have established dedicated facilities such | R g S e e

as prayer rooms, lounges, and tea/coffee rooms in accordance with local employ- 4 R

ees’ religious beliefs and daily practices, ensuring their spiritual and cultural needs Poster on Poster on

are fully respected and supported. Mexican Culture Vietnamese Culture
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We organize and host various cultural exchange activities, team-building events, and celebrations of ethnic festivals at our domestic and
overseas locations. In doing so, we actively promote the development of a diverse, equal, and inclusive corporate culture, fostering
mutual understanding, recognition, and respect among employees from different cultural backgrounds. These efforts help strengthen
employee relationships and create a bridge for cross-cultural communication and integration. Additionally, we offer outstanding
employees from different countries and regions opportunities to study and exchange in China, and we organize Chinese expatriate
employees to learn local languages, continuously cultivating a vibrant and inclusive cultural atmosphere.

YUTO Carried Out a Variety of Cultural Activities Across the Globe

India YUTO (Noida) Indonesia YUTO Mexico YUTOTECH
Annual Excellence Recognition Program 5th Anniversary Celebration Event Cross-cultural Exchange

Philippines YUTO Yuhua Vietnam Pingyang YUTO
Birthday Party Team-building Activity Sports Activity

Learning and Growing Together:
Overseas Employee Representatives Visit China for Training and Exchange

In 2024, YUTO organized an advanced training and exchange program in China for 17 outstanding employee representatives from
its overseas subsidiaries, including Indonesia, India and Thailand. During the program, the participants visited Suzhou and
Shenzhen to exchange knowledge on processes, technologies, and management practices. They also took part in a variety of
team-building activities, such as collaborative challenges and an international football friendly match, which further promoted
cross-cultural understanding and strengthened team cohesion.

Visit by outstanding overseas employee representatives Team-building activity for outstanding overseas
employee representatives
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